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Abstract:
The farm magazine is one of the important media to disseminate agricultural information to the farming community. Among various farm magazine published in Gujarat. The relationship between the  effectiveness of farm magazine and reading habit as well as extension participation was positive and highly significant. The positive and significant association observed between the effectiveness and different characteristics viz., education, social participation, innovativeness, market intelligence and mass media exposure. The age had negative and significant association with the effectiveness of farm magazine.
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Introduction:
The farm publications are designed to provide precise and reliable scientific information in simple language and interesting style of presentation. To meet the information need of the farming people, newspapers and magazines are the important print materials being used by extension workers to promote adoption of innovations among farmers. Among various print media, farm magazine being published at a regular interval pertained latest agriculture technology and recommendations which is the best one most reliable source to the farming community. The farm magazines provide technological know-how to the farmers at regular intervals and also increase the knowledge of farmers regarding improved package of practices of different crops and other allied fields. This study tried to understand the relational analysis of profile  of readers and significance of agricultural  magazine methodology.
The study was conducted in Junagadh district. Two districts were selected purposively from South Saurashtra Agro Climatic Zone. Three talukas from each district were selected.Thus, total six talukas out of 24 talukas were selected for the study. The readers of the agricultural magazine were considered as the respondents. The selection of 30 farm magazine readers were made from each of six selected talukas. Thus, total 180 readers of agricultural farm magazine were selected as respondents for the study. The data were collected by personal interview method and analyse with respect of  relational analysis of profile  of readers and significance of agricultural  magazine
FINDINGS:

Table 1: Association between the effectiveness of agricultural magazine and independent variables                                                                                                  N=180

	Sr. No.
	Characteristics
	‘r’ value
	‘t’ value

	1.
	Age (X1)
	-0.1808*
	-2.2221

	2.
	Education (X2)
	0.1529*
	2.2180

	3.
	Size of family (X3)
	0.0779NS
	1.0838

	4.
	Reading habit (X4)
	0.2234**
	3.3926

	5.
	Occupation (X5)
	0.0615 NS
	0.8541

	6.
	Annual income (X6)
	0.0180 NS
	0.2423

	7.
	Social participation (X7)
	0.1722*
	2.5381

	8.
	Size of land holding (X8)
	0.0345 NS
	0.4615

	9.
	Innovativeness (X9)
	0.1671*
	4.3338

	10.
	Risk orientation (X10)
	0.0759 NS
	2.4412

	11.
	Market intelligence (X11)
	0.1772*
	1.0548

	12.
	Self confidence (X12)
	-0.0294 NS
	2.6031

	13.
	Mass media exposure (X13)
	0.1735*
	2.5381

	14.
	Extension participation (X14)
	0.2038**
	3.0506

	15.
	Localite-cosmopolite value orientation (X15)
	0.0372 NS
	0.4892


  *  = Significant at 0.05 level (r value =  ±0.1485)

**  = Significant at 0.01 level (r value = ±0.1945)

NS = Non-significant

With a view to find out the association between the effectiveness of agricultural magazine (dependent variable) and selected characteristics of the respondents, the correlation co-efficients (‘r’ values) were calculated on the basis of operational measures developed for testing the association and their significance on zero order correlation The results are depicted in  Table-1 indicated  that there was negative and significant association between effectiveness of agricultural magazine and age of the respondents. It can be inferred that there was positive and significant  association between effectiveness of magazine and education level of the respondents. The effectiveness of agricultural magazine was perceived high with the higher level of education of readers. There was no association between effectiveness of  agricultural magazine and size of family .  It can be inferred that there was positive and highly significant association between effectiveness of agricultural magazine and the reading habit of the respondents.. It can be inferred that there was positive and non-significant association between effectiveness of agricultural magazine and type of occupation of the respondents. There was no association between effectiveness of agricultural magazine and annual income of the respondents. There was positive and significant association between effectiveness of farm magazine and social participation of the respondents. There was no association between effectiveness of agricultural magazine and size of land holding of the respondents. It can be inferred that there was positive and significant association between effectiveness of farm magazine and innovativeness of the respondents. It means that with an increase in the innovativeness resulted in the increase of  effectiveness of farm magazine as perceived by the respondents. There was no association between effectiveness of agricultural magazine and risk orientation of the respondents. Therefore, it can be concluded that risk orientation did not resulted any significant effects on effectiveness of farm magazine. It can be concluded that there was positive and significant relationship between effectiveness of farm magazine and market intelligence of the respondents. The effectiveness of agricultural magazine and self confidence of the respondents were independent from each other. There was positive and significant relationship between effectiveness of farm magazine and mass media exposure of the respondents. It implies that an increase in mass media exposure was responsible for the increase in effectiveness of agricultural magazine as perceived by the respondents. There was highly positive relationship between effectiveness of farm magazine and extension participation of the respondents. It means an increase in extension participation was responsible for the increase in effectiveness of farm magazine as perceived by the respondents. There was no association between effectiveness of agricultural magazine and localite cosmopolite value orientation. This indicated the effectiveness of agricultural magazine and localite cosmopolite value orientation of the respondents were independent from each other.
CONCLUSION:
         There was positive and highly significant association between effectiveness of farm magazine and reading habit as well as extension participation. There was positive and significant association between effectiveness and different characteristics viz., education, social participation, innovativeness, market intelligence and mass media exposure. The age had negative and significant association with the effectiveness of farm magazine. There was positive and non significant association between effectiveness of farm magazine and different characteristics viz., size of family, occupation, size of land holding, risk orientation and localite cosmopolite value orientation. There was negative and non significant association between effectiveness and self confidence.
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